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Agducate’s​ ​Social​ ​Media​ ​Strategy:  
The​ ​purpose​ ​of​ ​Agducate’s​ ​social​ ​media​ ​presence​ ​is​ ​to​ ​inform​ ​a​ ​younger​ ​audience​ ​consisting​ ​of​ ​ages 
18-24​ ​year​ ​olds​ ​on​ ​the​ ​positives​ ​of​ ​agriculture.​ ​Through​ ​social​ ​media​ ​we​ ​will​ ​show​ ​this​ ​audience 
how​ ​impacting​ ​agriculture​ ​is​ ​in​ ​today’s​ ​society.​ ​Throughout​ ​the​ ​social​ ​media​ ​strategy​ ​we​ ​plan​ ​to 
highlight​ ​the​ ​industry,​ ​promote​ ​agriculture​ ​to​ ​the​ ​younger​ ​audience,​ ​and​ ​help​ ​the​ ​audience 
understand​ ​modern​ ​agricultural​ ​practices.  
 
 
 
 
Audience:  
According​ ​to​ ​Facebook​ ​insights​ ​and​ ​twitter​ ​analytics​ ​the​ ​primary​ ​audience​ ​is​ ​college​ ​age​ ​students, 
specifically​ ​18-24​ ​years​ ​old.​ ​We​ ​feel​ ​that​ ​informing​ ​this​ ​age​ ​group​ ​on​ ​the​ ​Agricultural​ ​industry​ ​is 
important.​ ​This​ ​age​ ​demographic​ ​is​ ​one​ ​that​ ​can​ ​be​ ​the​ ​most​ ​impacting​ ​for​ ​the​ ​industry,​ ​they​ ​are 
future​ ​voters,​ ​parents,​ ​and​ ​leaders​ ​of​ ​the​ ​country.​ ​Agducate’s​ ​secondary​ ​audience​ ​is​ ​the​ ​age​ ​group 
45-64​ ​years​ ​of​ ​age.​ ​After​ ​going​ ​through​ ​the​ ​followers​ ​we​ ​have​ ​defines​ ​this​ ​group​ ​as​ ​the​ ​agriculture 
connection,​ ​which​ ​means​ ​in​ ​some​ ​way​ ​they​ ​are​ ​tied​ ​to​ ​the​ ​industry.​ ​Many​ ​of​ ​our​ ​followers​ ​that​ ​fall 
into​ ​this​ ​age​ ​bracket​ ​work​ ​within​ ​the​ ​agricultural​ ​industry​ ​as​ ​some​ ​form​ ​of​ ​a​ ​producer​ ​and​ ​are​ ​trying 
to​ ​connect​ ​with​ ​consumers​ ​that​ ​are​ ​interacting​ ​with​ ​the​ ​page. 
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Table:​ ​​This​ ​table​ ​is​ ​a​ ​visual​ ​reference​ ​of​ ​what​ ​makes​ ​up​ ​Agducate’s​ ​primary​ ​and​ ​secondary 
audiences. 
 

Audiences Demographics Geographics Psychograhic Behavioral 

Primary​ ​Audience: 
 

29%​ ​women 
4%​ ​men 
  
Between​ ​the​ ​​ ​ages​ ​of 
18​ ​and​ ​24. 
  
College​ ​Students 
  
The​ ​most-​ ​​ ​ethnically 
and​ ​racially​ ​diverse 
cohort​ ​in​ ​the​ ​nation. 

-Texans 
  
-Specifically 
College​ ​Station 
residents. 
  
  

-Typically 
children​ ​from 
a​ ​divorced 
household. 
-Want​ ​to​ ​turn 
around​ ​all​ ​the 
“wrong”​ ​they 
see​ ​in​ ​the 
world. 
-High​ ​morals. 
-Spiritual 
  
  
  
  
  
  

-Ambitious 
-Gadget- 
attached. 
-Confident. 
-Independent. 
-Globalism. 
-Innovative. 
-Loyal​ ​to​ ​peers. 
-Optimistic. 
-Very​ ​patriotic. 
-Hotly 
Competitive. 
 

Secondary​ ​Audience 18%​ ​men 
13%​ ​women 
  
Between​ ​the​ ​ages​ ​of 
35​ ​and​ ​54. 
 

-Texans -Perception 
shaped​ ​by 
taking​ ​care​ ​of 
themselves 
while​ ​they 
grew​ ​up. 
  
Interest​ ​in 
Agriculture. 
  

Balance 
Entrepreneurial 
Highly 
educated. 
Independent 
Self-reliance. 
Skeptism/cynic
al 
High​ ​job 
expectation. 

Information​ ​from: 
Agducate’s​ ​facebook​ ​insights: 
https://www.facebook.com/Agducate/insights/ 
Agducates​ ​Twitter​ ​analytics: 
https://analytics.twitter.com/user/Agducate/home 
Research​ ​conducted​ ​by​ ​the​ ​West​ ​Midland​ ​Family​ ​Center​ ​Organization 
http://www.wmfc.org/uploads/GenerationalDifferencesChart.pdf 
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Goals​ ​and​ ​Objectives: 
 
Agducate’s​ ​key​ ​message​ ​is​ ​promoting​ ​the​ ​agricultural​ ​industry.​ ​The​ ​overall​ ​purpose​ ​of​ ​this​ ​campaign 
is​ ​to​ ​inform​ ​younger​ ​consumers​ ​about​ ​agriculture.​ ​We​ ​are​ ​trying​ ​to​ ​​ ​spark​ ​an​ ​interest​ ​in​ ​the​ ​ever 
evolving​ ​industry,​ ​and​ ​to​ ​combat​ ​the​ ​negative​ ​feedback​ ​the​ ​industry​ ​has​ ​received​ ​from​ ​outside 
sources.​ ​​ ​This​ ​can​ ​be​ ​seen​ ​by​ ​our​ ​post​ ​that​ ​consist​ ​of​ ​interesting​ ​and​ ​often​ ​unknown​ ​agricultural 
facts,​ ​views​ ​that​ ​support​ ​the​ ​industry​ ​on​ ​controversial​ ​topics,​ ​and​ ​facts​ ​regarding​ ​the​ ​industry’s 
success.  
 
 
 
 
Our​ ​goals​ ​for​ ​social​ ​media​ ​are: 

● Create​ ​a​ ​social​ ​media​ ​presence​ ​that​ ​is​ ​pro-agriculture.  
● Develop​ ​a​ ​following​ ​with​ ​people​ ​mostly​ ​from​ ​the​ ​ages​ ​of​ ​18-24​ ​years​ ​old. 
● Inform​ ​our​ ​audience​ ​about​ ​the​ ​current​ ​agriculture​ ​industry. 
● Encourage​ ​consumer​ ​to​ ​producer​ ​discussions​ ​via​ ​social​ ​media. 
● Raise​ ​awareness​ ​of​ ​the​ ​importance​ ​of​ ​agricultural​ ​education. 

 
 
 
 
 
Social​ ​Media​ ​Voice: 
 
​ ​Agducate’s​ ​​ ​social​ ​media​ ​voice​ ​is​ ​informative​ ​yet​ ​lighthearted.​ ​It​ ​is​ ​our​ ​goal​ ​to​ ​enlighten​ ​our 
primary​ ​audience​ ​of​ ​18-24​ ​year​ ​olds​ ​about​ ​the​ ​agriculture​ ​industry.​ ​We​ ​feel​ ​the​ ​best​ ​way​ ​to​ ​go​ ​about 
doing​ ​this​ ​is​ ​to​ ​make​ ​the​ ​industry​ ​as​ ​relevant​ ​as​ ​we​ ​can​ ​to​ ​their​ ​lifestyles.​ ​While​ ​we​ ​strive​ ​to​ ​make 
the​ ​information​ ​relevant​ ​to​ ​our​ ​target​ ​audience​ ​we​ ​also​ ​fill​ ​that​ ​it​ ​is​ ​important​ ​that​ ​we​ ​don’t​ ​overload 
them​ ​with​ ​information,​ ​therefore​ ​we​ ​try​ ​to​ ​make​ ​all​ ​post​ ​short​ ​and​ ​to​ ​the​ ​point. 
 
 
 
 
 
 
 
For​ ​example:  
The​ ​following​ ​pictures​ ​are​ ​an​ ​examples​ ​of​ ​typical​ ​posts.​ ​We​ ​try​ ​to​ ​post​ ​interesting​ ​facts​ ​with 
hashtags​ ​that​ ​are​ ​eye​ ​catching​ ​and​ ​funny.​ ​The​ ​following​ ​post​ ​are​ ​samples​ ​from​ ​our​ ​Facebook​ ​page 
and​ ​Twitter​ ​account. 
 
 
 
 



 
Example​ ​of​ ​Facebook​ ​post: 
 

 
 



 
 
 
 
 
 
 
 
 
 
 
 
 



Examples​ ​of​ ​tweets: 

 

 
 
We​ ​also​ ​​ ​feel​ ​the​ ​need​ ​to​ ​endorse​ ​other​ ​accounts​ ​that​ ​share​ ​the​ ​common​ ​goal​ ​of​ ​informing​ ​society 
about​ ​today’s​ ​agriculture​ ​industry.​ ​The​ ​following​ ​are​ ​some​ ​of​ ​many​ ​retweets​ ​we​ ​have​ ​done​ ​to​ ​help 
spread​ ​agricultural​ ​awareness. 
 



 
 

 
 
 
 
 
 
 



 
Platforms​ ​Identification: 
 
Facebook:  
We​ ​have​ ​decided​ ​to​ ​use​ ​Facebook​ ​as​ ​one​ ​of​ ​our​ ​platforms​ ​because​ ​we​ ​feel​ ​that​ ​it​ ​offers​ ​the​ ​most 
when​ ​it​ ​comes​ ​to​ ​reaching​ ​and​ ​engaging​ ​our​ ​audience.​ ​Throughout​ ​our​ ​course​ ​work​ ​we​ ​have​ ​learned 
that​ ​Facebook​ ​is​ ​best​ ​for​ ​increasing​ ​brand​ ​awareness,​ ​therefore​ ​we​ ​decided​ ​it​ ​would​ ​help​ ​us​ ​meet​ ​the 
goal​ ​to​ ​increase​ ​agricultural​ ​awareness.​ ​We​ ​recommend​ ​when​ ​you​ ​post,​ ​you​ ​take​ ​into​ ​consideration 
that​ ​post​ ​that​ ​consist​ ​of​ ​less​ ​than​ ​250​ ​characters​ ​get​ ​up​ ​to​ ​60%​ ​more​ ​engagement.​ ​From​ ​our 
experience​ ​posts​ ​that​ ​call​ ​upon​ ​positive​ ​memories​ ​and​ ​emotions​ ​gain​ ​the​ ​best​ ​engagement​ ​from​ ​our 
audience.​ ​When​ ​it​ ​comes​ ​to​ ​posting​ ​or​ ​scheduling​ ​post​ ​we​ ​have​ ​several​ ​recommendations​ ​to​ ​help 
maximize​ ​views​ ​and​ ​engagements.​ ​In​ ​regards​ ​to​ ​posting​ ​on​ ​the​ ​weekend​ ​we​ ​recommend​ ​you​ ​only 
post​ ​on​ ​weekends​ ​that​ ​commemorate​ ​a​ ​holiday.​ ​​ ​Throughout​ ​our​ ​experience​ ​of​ ​running​ ​the​ ​two 
pages​ ​we​ ​noticed​ ​a​ ​significant​ ​decreases​ ​in​ ​engagement​ ​as​ ​well​ ​as​ ​post​ ​views.​ ​According​ ​to​ ​our 
facebook​ ​insights​ ​the​ ​best​ ​times​ ​to​ ​post​ ​during​ ​the​ ​week​ ​are​ ​from​ ​6pm​ ​and​ ​8pm.​ ​During​ ​this​ ​time​ ​the 
page​ ​has​ ​the​ ​most​ ​followers​ ​log​ ​on​ ​to​ ​facebook​ ​and​ ​actively​ ​viewing​ ​which​ ​will​ ​allow​ ​for​ ​maximum 
viewing.​ ​With​ ​that​ ​being​ ​said​ ​we​ ​encourage​ ​you​ ​to​ ​post​ ​only​ ​4-5​ ​times​ ​a​ ​week.​ ​By​ ​doing​ ​this​ ​you 
stimulate​ ​the​ ​audience​ ​engagement​ ​and​ ​allow​ ​each​ ​post​ ​appropriate​ ​time​ ​to​ ​develop,​ ​with​ ​that​ ​being 
said​ ​giving​ ​a​ ​few​ ​days​ ​off​ ​during​ ​the​ ​week​ ​will​ ​keep​ ​this​ ​page​ ​from​ ​seeming​ ​overbearing​ ​to​ ​the 
audience.  
 
 

Profile​ ​Picture Information Founded About Posting 
Times 

Milestones 

 

Agducate​ ​on 
Facebook.com 

October​ ​5, 
2015 

Our​ ​mission 
is​ ​to​ ​educate 
America​ ​on 
today's 
agricultural 
industry. 

Monday-F
riday  
6pm-8pm 
 
Saturday 
and 
Sunday: 
Rarely 

300​ ​page​ ​likes 
October​ ​5th 
 
 

 
 

 
 
 
 
 
 
 
 
 



Twitter: 
Twitter​ ​was​ ​chosen​ ​to​ ​be​ ​a​ ​platform​ ​for​ ​this​ ​account​ ​because​ ​it​ ​is​ ​an​ ​extremely​ ​popular​ ​social​ ​media 
site,​ ​especially​ ​for​ ​our​ ​target​ ​audience​ ​of​ ​men​ ​and​ ​women​ ​age​ ​18-24.​ ​Twitter​ ​is​ ​simple,​ ​sharable, 
open​ ​and​ ​diverse,​ ​making​ ​it​ ​the​ ​perfect​ ​place​ ​to​ ​educate​ ​the​ ​masses​ ​about​ ​agriculture​ ​through​ ​social 
media.​ ​When​ ​it​ ​comes​ ​to​ ​posting​ ​or​ ​scheduling​ ​post​ ​we​ ​have​ ​several​ ​recommendations​ ​to​ ​help 
maximize​ ​views​ ​and​ ​engagements.​ ​In​ ​regards​ ​to​ ​posting​ ​on​ ​the​ ​weekend​ ​we​ ​recommend​ ​you​ ​only 
post​ ​on​ ​weekends​ ​that​ ​commemorate​ ​a​ ​holiday.​ ​From​ ​the​ ​twitter​ ​analytics​ ​we​ ​can​ ​see​ ​that​ ​we​ ​have 
better​ ​results​ ​when​ ​there​ ​are​ ​1-2​ ​posts​ ​every​ ​day/every​ ​other​ ​day.​ ​There​ ​is​ ​also​ ​more​ ​success​ ​on​ ​the 
weekdays​ ​rather​ ​than​ ​the​ ​weekends​ ​and​ ​posts​ ​at​ ​night​ ​have​ ​a​ ​much​ ​bigger​ ​impact​ ​than​ ​those​ ​in​ ​the 
morning​ ​or​ ​early​ ​afternoon.​ ​Our​ ​audience​ ​does​ ​not​ ​follow​ ​the​ ​general​ ​twitter​ ​trend​ ​of​ ​responding​ ​to 
tweets​ ​posted​ ​at​ ​5p.m.​ ​but​ ​rather​ ​8-10p.m.​ ​Posts​ ​should​ ​almost​ ​always​ ​be​ ​related​ ​back​ ​to​ ​agriculture 
unless​ ​it​ ​is​ ​inappropriate​ ​(i.e.​ ​do​ ​not​ ​relate​ ​a​ ​post​ ​recognizing​ ​a​ ​significant​ ​death/tragedy​ ​to 
agriculture)​ ​for​ ​branding​ ​purposes​ ​as​ ​well​ ​as​ ​follower​ ​trust.  
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@Agducate October​ ​5, 
2015 

Striving​ ​to​ ​inform 
and​ ​educate​ ​people 
on​ ​all​ ​facets​ ​of 
agriculture. 
#​Agducate 

50​ ​followers​ ​on 
October​ ​22nd 
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Months​ ​1-3​ ​Strategies: 
January​ ​2016 
Theme:​ ​​New​ ​beginnings! 
Holidays:​ ​​New​ ​Year’s​ ​Day, 
 

          1 
New​ ​Year’s​ ​Day 
Facebook:Happ
y​ ​New​ ​Year! 
Did​ ​you​ ​know​ ​it 
takes​ ​a 
minimum​ ​of​ ​1.5 
years​ ​to​ ​age​ ​a 
bottle​ ​of 
champagne 
before​ ​its​ ​ready 
for 
comsumption? 
#thankafarmer 
#bubbly 
Twitter:​ ​​Happy 
New​ ​Year! 
Thank​ ​a​ ​grape 
farmer​ ​for​ ​your 
bottle​ ​of 
champange 

​ ​  

2 

3 4 
National 
Spaghetti 
Day 
Facebook: 
Who​ ​doesn’t 
like 
spaghetti​ ​and 
meatballs? 
Find​ ​a​ ​recipe 
here 
#nationalspa
ghettiday 

5 
National 
Whipped 
Cream​ ​Day 
Facebook: 
Whipped 
cream​ ​can​ ​go 
on​ ​so​ ​many 
things​ ​from 
your​ ​favorite 
drink​ ​to​ ​a 
yummy 
dessert.​ ​We 

6 
Pinot​ ​Noir: 
Enjoy​ ​some 
wine​ ​on​ ​this 
wonderful 
Wednesday
! 
#Winetime 
Twitter:​Sa
me​ ​as 
above. 

7 8 
Facebook: 
Thanks​ ​to​ ​the 
food​ ​and​ ​fiber 
industry​ ​we​ ​can 
dress​ ​in​ ​cute 
winter​ ​clothes! 
#fashionfriday 
Twitter:​ ​​same 
as​ ​above 

9 



http://www.
food.com/re
cipe/jo-ma
mas-world-f
amous-spag
hetti-22782 
Twitter: 
same​ ​as 
above 

have​ ​dairy 
farmers​ ​to 
thank​ ​for​ ​this 
sweet​ ​treat! 
#nationalwhi
ppedcreamda
y  
Twitter: 
Happy 
whipped 
cream​ ​day 
don’t​ ​forget 
to 
#thankafarme
r 

 

  

10 
National 
Apricot​ ​Day 
Facebook:​ ​​​ ​So 
many​ ​different 
things​ ​you​ ​can 
make​ ​with 
apricots​ ​from 
jam​ ​to​ ​a​ ​snack! 
#thankafarmer 
for​ ​this​ ​yummy 
fruit! 
#nationalapricot
day 
Twitter:​ ​​Happy 
#nationalapricot
day 

 

11 12 13 
Facebook: 
Did​ ​you 
know​ ​pink 
moscato 
gets​ ​its 
coloring 
from​ ​a 
splash​ ​of 
red​ ​wine? 
Twitter:​on 
an​ ​hourly 
bases​ ​250 
people 
tweet​ ​about 
drinking 
their 
Moscato 
#winewedn
esday 
 

1
4 

15 
​ ​#fashionfriday 
 

 

16 
National 
Strawber
ry​ ​Ice 
Cream 
Day 
Facebook
:​ ​​Thank​ ​a 
dairy 
farmer​ ​for 
#nationals
trawberryi
cecreamda
y 
 
Twitter: 
Same​ ​as 
above 

http://www.food.com/recipe/jo-mamas-world-famous-spaghetti-22782
http://www.food.com/recipe/jo-mamas-world-famous-spaghetti-22782
http://www.food.com/recipe/jo-mamas-world-famous-spaghetti-22782
http://www.food.com/recipe/jo-mamas-world-famous-spaghetti-22782
http://www.food.com/recipe/jo-mamas-world-famous-spaghetti-22782
http://www.food.com/recipe/jo-mamas-world-famous-spaghetti-22782


 

17 
Facebook:​ ​​Ag 
fact:​ ​bananas​ ​are 
the​ ​number​ ​one 
fruit​ ​crop​ ​in​ ​the 
world 
Twitter:​ ​​same 
as​ ​above 

 

18 
  

19 20 
Chardonnay 
is​ ​the​ ​best 
selling​ ​wine 
in​ ​America!  
#enjoythebe
st 
Twitter: 
same​ ​as 
above. 

 

2
1 

22 
#FashionFriday 
 

23 

24 
National​ ​Pie 
Day 
  
Facebook: 
Happy​ ​National 
Pie​ ​Day! 
Twitter:​ ​same 
as​ ​above 

 

25 
National 
Peanut 
Butter​ ​Day 
Facebook: 
Peanut 
butter​ ​can 
be​ ​used​ ​in 
so​ ​many 
ways! 
#thankafar
mer​ ​for​ ​this 
yummy 
food! 
Twitter: 
Happy 
#nationalpe
anutbutterd
ay 

26 
  

27 
Pinot 
Grigio​ ​and 
Pinto​ ​Gris 
are​ ​the 
same​ ​grape! 
#winefunfa
ct 

 

2
8 

29 
#FashionFriday 

 

 
30 



31 
National 
Croissant​ ​Day 
Facebook:​ ​​Time 
to​ ​get​ ​your​ ​roll 
on!​ ​Happy 
National 
Croissant​ ​Day! 
Twitter:​ ​​same 
as​ ​above 

 

  
  

          

  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



February​ ​2016 
Theme:​ ​Red! 
American​ ​Heart​ ​Month 
Holidays:​​ ​Valentine’s​ ​Day,​ ​Groundhogs​ ​Day,​ ​and​ ​Presidents​ ​Day 
Facebook​ ​post​ ​are​ ​on​ ​top,​ ​Tweet​ ​are​ ​on​ ​the​ ​second​ ​row. 
 
1.-Cranberry 
fact:  
did​ ​you​ ​know 
that 
Cranberry’s​ ​do 
not​ ​grow​ ​in 
water.​ ​They 
grow​ ​on​ ​low 
running​ ​vines 
in​ ​marshes 

2- 

Happy 
Groundhog 
Day!​ ​What 
are​ ​your 
predictions 
for​ ​today?  

3-No​ ​post 4- 
Coffee 
lovers 
unite! 
Coffee​ ​has 
shown​ ​the 
ability​ ​to 
reduce 
heart 
disease 
and 
improve 
thinking!  

5-​ ​wear​ ​red 

 
Are​ ​you 
wearing​ ​red 
today? 
February​ ​is 
Heart​ ​health 
awareness 
month.  

6-No 
post 

7-No​ ​post 

Do​ ​you​ ​know 
where 
Cranberries​ ​are 
grown?​ ​If​ ​you 
said​ ​water​ ​you 
are​ ​wrong. 
#vinegrown 
 

It’s 

day​ ​​ ​Do​ ​you  
think​ ​Phil 

see​ ​his 

#GHD2016 
 

 

Coffee 
lovers 
unite! 
Research 
shows​ ​it 
reduce 
heart 
disease 
and 
improves 
thinking. 
#Largeple
ase 
 

 
 
Are​ ​you 
wearing​ ​red 
today?​ ​Help 
call​ ​awareness 
to​ ​heart​ ​disease. 
#healthyhappy
heart 

  

 



8- 

Are​ ​you 
missing​ ​the 
long​ ​warm 
days​ ​of 
summer? 
Snack​ ​on 
the​ ​worlds 
most 
popular 
tropical 
fruit​ ​to​ ​fight 
off​ ​the 
summer 
blues! 

9-No 
post 

10 

Worried​ ​about 
eating​ ​too​ ​much 
chocolate​ ​on 
Sunday?​ ​Don’t 
be!​ ​Dark 
chocolate​ ​can 
help​ ​reduce 
heart​ ​disease 
and​ ​plaque​ ​build 
up. 

11- 
No 
post 

12-​ ​Lincolns 
bday

Happy​ ​Birthday 
to​ ​President 
Lincoln.​ ​Today 
we​ ​celebrate​ ​a 
great​ ​leader​ ​of 
our​ ​country,​ ​and 
an​ ​advocate​ ​for 
agriculture. 

13- 
No 
post 

14-Valentines 

 
Happy​ ​Valentines 
Day!​ ​Did​ ​you 
know​ ​that​ ​over​ ​​190 
million​ ​roses​​ ​are 
produced​ ​each 
year​ ​to​ ​meet​ ​the 
demand​ ​at 
Valentines​ ​Day. 

Miss​ ​the 
summer 
days?​ ​Have 
some​ ​of​ ​the 
world’s 
most 
popular 
tropical 
fruit​ ​to 
cheer​ ​you 
up. 
#MangoMo
nday 

 

 
Need​ ​a​ ​reason 
to​ ​eat 
chocolate?​ ​Dark 
chocolate 
reduces​ ​heart 
disease​ ​and 
plaque​ ​build​ ​up. 
#thegoodstuff 

 

Today​ ​we 
celebrate​ ​one​ ​of 
the​ ​United 
States​ ​greatest 
leaders,​ ​and​ ​a 
friend​ ​to 
agriculture. 
#HBDHonestAb
e 

 

 
Happy​ ​Valentines 
Day!​ ​We​ ​hope​ ​you 
receive​ ​some​ ​of 
the​ ​​190​ ​million 
roses​ ​grown​ ​for 
today! 
#RosesareRED!  
#LOVEahorticultu
rist! 

 



15-Presidents​ ​day/ 
Washington’s​ ​bday 

 
Happy​ ​Presidents 
Day!​ ​Today​ ​we 
celebrate​ ​the 
birthday​ ​of​ ​the​ ​first 
leader​ ​of​ ​the 
U.S.A. 

16-​ ​Almonds 

Did​ ​you 
know​ ​this 
healthy 
snack​ ​of 
Almonds 
relies​ ​on 
bees​ ​and 
honeybees 
100%​ ​for 
crop 
pollination.  
 

17
- 
no  

18-​ ​Wine  
 
The​ ​state​ ​of 
California​ ​is 
the​ ​4​th​​ ​largest 
wine​ ​producer 
in​ ​the​ ​world. 
What​ ​is​ ​your 
favorite​ ​wine? 

19- 
no  

20-Cherry​ ​Pie 
Did​ ​you​ ​know​ ​it’s​ ​National 
Cherry​ ​Pie​ ​day?​ ​Recipes 
found​ ​here: 
http://www.foodnetwork.co
m/recipes/cherry-pie-recipe.h
tml 

21
- 
no  

 

Today​ ​we​ ​celebrate 
this​ ​wise​ ​man,​ ​in 
honor​ ​for​ ​all​ ​he​ ​did 
for​ ​the​ ​U.S.A. 
#PresidentsDay 

This​ ​healthy 
snack​ ​of 
Almonds 
rely​ ​on​ ​wild 
bees​ ​and 
Honeybees 
for​ ​crop 
pollination. 
#thanktheBE
ES 
 

 

 
California​ ​is​ ​in 
the​ ​top​ ​5​ ​wine 
producing 
areas​ ​of​ ​the 
world!  
#CaliWine 

 Did​ ​you​ ​know​ ​its​ ​National 
Cherry​ ​Pie​ ​day?  
http://www.foodnetwork.co
m/recipes/cherry-pie-recipe.h
tml 

 

 
22
-  
no 

23

From 
farm​ ​to 
grocery 
stores, 
here​ ​is​ ​a 

24 
no 

25- 

 
Food​ ​fun​ ​fact: 
Watermelon​ ​is 
the​ ​most 
consumed​ ​melon 

26 
no  

27-Strawberry​ ​day

 
Have​ ​you​ ​ever 
noticed​ ​that 
Strawberries​ ​give 
off​ ​a​ ​wonderful 
smell?​ ​This​ ​is 
because 

28-​ ​Floral​ ​design 
Celebrate​ ​spring​ ​coming 
with​ ​a​ ​flower 
arrangement!​ ​Today​ ​is 
national​ ​floral 
arrangement  
day. 

http://www.foodnetwork.com/recipes/cherry-pie-recipe.html
http://www.foodnetwork.com/recipes/cherry-pie-recipe.html
http://www.foodnetwork.com/recipes/cherry-pie-recipe.html
http://www.foodnetwork.com/recipes/cherry-pie-recipe.html
http://www.foodnetwork.com/recipes/cherry-pie-recipe.html
http://www.foodnetwork.com/recipes/cherry-pie-recipe.html
http://www.foodnetwork.com/recipes/cherry-pie-recipe.html
http://www.foodnetwork.com/recipes/cherry-pie-recipe.html
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quick 
look​ ​at 
the 
process 
your 
bread 
goes 
through 
before​ ​it 
gets​ ​to 
you. 

in​ ​the​ ​United 
States. 

Strawberries​ ​are 
apart​ ​of​ ​the​ ​rose 
family. 

​ ​  

 

Do​ ​you 
know 
where 
your 
bread 
comes 
from?  
#field2ta
ble 

 

Watermelon​ ​is 
the​ ​most 
consumed​ ​melon 
in​ ​the​ ​United 
States. 
#watermelonwed
nesday 

 

 
Stop​ ​and​ ​smell​ ​the 
Strawberries!​ ​You 
won’t​ ​be​ ​sorry!  
#ApartoftheRoseFa
mily 

 
Spring​ ​is​ ​near​ ​celebrate 
with​ ​some​ ​flowers. 
#nationalfloralarrangem
entday 

***No​ ​post​ ​on​ ​February​ ​29​th​. 
 

 

 

 

 



March​ ​2016 
Theme:​ ​Spring​ ​is​ ​here!  
Holidays:​​ ​Saint​ ​Patrick’s​ ​Day,​ ​Easter,​ ​Good​ ​Friday 
Facebook​ ​post​ ​are​ ​on​ ​the​ ​top,​ ​Tweet​ ​are​ ​on​ ​the​ ​second​ ​row. 
 
  1-

#NationalPig
Day​ ​more 
than​ ​112 
million​ ​hogs 
are​ ​produced 
in​ ​the​ ​U.S. 
every​ ​year, 
providing 
over​ ​560,000 
jobs​ ​for 
Americans​ ​in 
the​ ​pork 
industry. 
 

2-Did​ ​you 
know​ ​climate 
change​ ​is​ ​one 
of​ ​the​ ​biggest 
challenges​ ​to 
agriculture? 
But​ ​here’s​ ​the 
good​ ​news: 
crop 
production 
actually​ ​helps 
combat 
climate 
change 
because​ ​plants 
absorb​ ​carbon 
from​ ​the​ ​air 
and​ ​soil! 
#Agriculture 

3-. 

#NationalPea
chBlossomDa
y​ ​Did​ ​you 
know​ ​peaches 
originate​ ​from 
China?​ ​And 
then​ ​they 
were​ ​first 
commercially 
cultivated​ ​in 
America​ ​by 
california 
farmers. 

4- 

California​ ​is​ ​the 
#1​ ​flower 
producing​ ​state​ ​in 
America, 
producing​ ​over 
76%​ ​of​ ​the 
counties​ ​flowers 
for​ ​commerical 
use 
#FlowerFriday  

5- 

  

#NationalPig
Day​ ​,did​ ​you 
know​ ​more 
than​ ​112 
million​ ​pigs 
are​ ​produced 
in​ ​the​ ​U.S. 
annually.  

Did​ ​you​ ​know 
#agriculture 
fights​ ​climate 
change 
because​ ​crop 
production 
absorbs 
carbon​ ​from 
the​ ​air​ ​and 
soil? 

#NationalPea
chBlossomDa
y​ ​Did​ ​you 
know​ ​peaches 
originate​ ​from 
China?  

California​ ​is​ ​the 
#1​ ​flower 
producing​ ​state​ ​in 
America 
#FlowerFriday  

 

 
 
 
 



6- 

Farmers​ ​are 
now​ ​using 
reduced 
tillage 
practices​ ​to 
lower​ ​the 
amount​ ​of 
carbon 
agriculture 
releases​ ​into 
the 
atmosphere. 

7- 8-​ ​Want​ ​to​ ​learn 
more​ ​about​ ​how 
sustainable​ ​today’s 
agriculture​ ​has 
become?​ ​Here’s​ ​a 
good​ ​site! 
http://discover.mon
santo.com/climate-
change-mitigation-
farming/ 

9-

 
“Cover​ ​crops”​ ​are 
planted​ ​to​ ​reduce 
erosion​ ​in​ ​between 
seasons​ ​of 
production​ ​in​ ​fields 
used​ ​for​ ​agriculture. 

10- 11- 

Floriculture​ ​in 
America​ ​is​ ​an​ ​over 
$26.6​ ​Billion 
Industry. 
#FlowerPower  

12
- 

Farmers​ ​are 
now​ ​using 
reduced 
tillage 
practices​ ​to 
lower 
carbon 
emissions. 
#TheMoreY
ouKnow 

 Want​ ​to​ ​learn​ ​more 
about​ ​how 
#sustainable 
today’s 
#agriculture​ ​has 
become?​ ​Here’s​ ​a 
good​ ​site! 
http://discover.mon
santo.com/climate-
change-mitigation-
farming/ 

 
“Cover​ ​Crops”​ ​are 
planted​ ​to​ ​reduce 
erision​ ​in​ ​between 
planting​ ​seasons. 
#AgFacts 

 
 

Floriculture​ ​in 
America​ ​is​ ​an​ ​over 
$26.6​ ​Billion 
Industry. 
#FlowerPower  

 
 

 
13-  14- 

​ ​  
Sink​ ​your 
teeth​ ​into 
some​ ​cherry 
or​ ​apple​ ​pie 
today,​ ​for 
National​ ​pi 
day!​ ​While 
you​ ​do, 
#ThankAFar
mer​ ​because 

15- 16- 17-  

 
Make​ ​sure​ ​you 
wear​ ​green 
today​ ​and​ ​avoid 
getting​ ​a​ ​little 
pinch! 
Happy​ ​St. 
Patrick’s​ ​Day. 

18-

 
Columbia​ ​is​ ​the 
main​ ​source​ ​of 
flower​ ​importation 
to​ ​the​ ​U.S. 
#FlowerFriday 

19- 

 
It’s​ ​National 
Poultry​ ​Day! 
America​ ​produces 
nearly​ ​9​ ​billion 
broiler​ ​chickens​ ​per 
year-​ ​now​ ​that’s 
something​ ​to 
‘cluck’​ ​about! 



without​ ​them 
you​ ​wouldnt 
have​ ​flour, 
sugar,​ ​fruit… 
or​ ​pie! 

 

 
Enjoy 
#NationalPiD
ay​ ​​ ​and 
#ThankAFar
mer​ ​because 
they’re​ ​the 
reason​ ​we 
have​ ​pie! 

  

Make​ ​sure​ ​you 
wear​ ​green 
today​ ​and​ ​avoid 
getting​ ​a​ ​little 
pinch! 
Happy 
#SaintPatricksD
ay. 

 
Columbia​ ​is​ ​the 
main​ ​source​ ​of 
flower​ ​importation 
to​ ​the​ ​U.S. 
#FlowerFriday 

 
Did​ ​you​ ​know 
America​ ​produces 
almost​ ​9​ ​billion 
broiler​ ​chickens 
annually? 
#NationalPoultryD
ay 

 
20-​ ​Happy​ ​First 
Day​ ​of​ ​Spring!​ ​If 
you​ ​are​ ​looking 
to​ ​plant​ ​in​ ​your 
garden​ ​this 
season​ ​here​ ​is​ ​a 
list​ ​of​ ​great 
springtime​ ​crops! 
http://www.palle
nsmith.com/articl
es/spring-vegetab
le-garden 

21- 22- 23- 24-

 
Snap​ ​Dragons, 
commonly​ ​used 
in​ ​landscaping, 
are​ ​symbolic​ ​of 
the​ ​Star​ ​of 
Bethlehem 

25- 

We​ ​hope​ ​you​ ​enjoy 
this​ ​day! 

26- 

 
Happy​ ​National 
Spinach​ ​day!​ ​Did 
you​ ​know​ ​almost 
90%​ ​of​ ​all 
America’s 
spinach​ ​is​ ​grown 
in​ ​California​ ​and 
Arizona? 

#FirstDayOfSpri
ng​ ​here​ ​are​ ​some 
great​ ​springtime 
crops​ ​to​ ​plant​ ​in 
your​ ​garden! 
http://www.palle
nsmith.com/articl
es/spring-vegetab
le-garden 

   

 
Snap​ ​Dragons 
are​ ​symbolic​ ​of 
the​ ​Star​ ​of 
Bethlehem. 
#Horticulture 

 
We​ ​hope​ ​you​ ​enjoy 
this​ ​day! 

 
#NationalSpinach
Day​ ​Did​ ​you 
know​ ​almost​ ​90% 
of​ ​all​ ​U.S. 
spinach​ ​is​ ​grown 
in​ ​California​ ​& 
Arizona? 

http://www.foodnetwork.com/recipes/cherry-pie-recipe.html
http://www.foodnetwork.com/recipes/cherry-pie-recipe.html
http://www.foodnetwork.com/recipes/cherry-pie-recipe.html


 
 
 
 
27- 

​ ​
Remember​ ​to 
#ThankAFarmer​ ​as 
you​ ​decorate​ ​and 
hunt​ ​your​ ​eggs 
today.​ ​Happy 
Easter! 

28-  

 
A​ ​single​ ​doe​ ​rabbit 
can​ ​have​ ​up​ ​to​ ​8 
litters​ ​a​ ​year!​ ​The​ ​kits 
are​ ​usually​ ​born 
hairless​ ​and​ ​generally 
do​ ​not​ ​open​ ​their 
eyes​ ​for​ ​the​ ​first​ ​two 
weeks​ ​of​ ​life. 

29- 30- 31-   

Remember​ ​to 
#ThankAFarmer​ ​as 
you​ ​decorate​ ​and 
hunt​ ​your​ ​eggs 
today. 
#HappyEaster! 

A 
single​ ​doe​ ​rabbit​ ​can 
have​ ​up​ ​to​ ​8​ ​litters​ ​a 
year! 
#SoManyBunBuns 

     

 
 
 
 
 
 
 
 
 
 
 
 
 
 

http://www.foodnetwork.com/recipes/cherry-pie-recipe.html


Months​ ​4-6​ ​Strategy:​​ ​The​ ​following​ ​calendars​ ​are​ ​suggestive​ ​content​ ​calendars,​ ​they​ ​do​ ​not​ ​include 
pictures,​ ​links,​ ​or​ ​hashtags.​ ​The​ ​calendars​ ​are​ ​just​ ​an​ ​outline​ ​for​ ​you​ ​to​ ​follow​ ​to​ ​help​ ​you​ ​located 
new​ ​content. 
 
April​ ​2016 
Theme:​ ​​April​ ​Showers 
Holidays:​ ​​April​ ​fools 
 

          1  
April 
fools 

2 

3 4 
Monday 
Motivation- 
inspirational 
agriculture/educ
ation​ ​quote 

5 
Taco 
Tuesd
ay​ ​– 
taco 
recipe 

6 7 
National 
Beer​ ​Day 

8 
Ag​ ​fact 
Friday 

9 

10 11 
Monday 
Motivation- 
inspirational 
agriculture/educ
ation​ ​quote 

12 13 14 
National 
Pecan 
Day 

15 
Ag​ ​fact 
Friday 

16 
National 
Eggs 
Benedict 
Day 

17 18 
Monday 
Motivation- 
inspirational 
agriculture/educ
ation​ ​quote 

19 
Nation
al 
Garlic 
Day 

20 21 22 
National 
Jelly  
Bean 
Day 

23 

24 25 
Monday 
Motivation- 
inspirational 
agriculture/educ
ation​ ​quote 

26 
Nation
al 
Pretzel 
Day 

27 28 29 
National 
Shrimp 
Scampi 
day 

30 

 
 
 
 
 
 



 
 
 
 
 
May​ ​2016 
Themes:​ ​Outdoor​ ​Adventure! 
Holidays​:​ ​Mother’s​ ​Day,​ ​Memorial​ ​Day 
 
1- 
welcome 
to​ ​may 
post 

2 
 

3 4 
National 
Orange 
juice​ ​day 

5 6 
Post​ ​about 
cotton 

7 

 
8 
Mothers 
day​ ​post 

9 
 

10 
Ag​ ​in 
sports 

11 
 

12 
fun​ ​facts 
about​ ​dairy 
cows 

13 
National 
Apple​ ​Pie 
day 

14 

 
15 16 

Post​ ​about 
Lemons 

17-Nationa
l​ ​Walnut 
day 

18 19 
Corn​ ​in​ ​the 
soda 
industry  

20 
cotton​ ​and 
money 

21 

 
22 
Cows​ ​and 
stairs​ ​post  

23 
 

24 
ag​ ​humor 
post 

25 26 
post​ ​about 
veggies 

27 
Ag​ ​and 
alcohol 

28 

 
29 
Hamburger 
Talk​ ​about 
beef 

30 
Memorial 
day 

31     

 
 
 
 
 
 



 
 
 
 
 
June​ ​2016 
Themes:​ ​The​ ​Heat​ ​of​ ​Summer! 
Holidays​:​ ​Father’s​ ​Day 
 
1 2-  

meat 
production 
post 
 

3- 
ag​ ​humor 
post 

4- 
ag​ ​fact​ ​post 

5 6- 
Ag​ ​and 
alcohol 

7 

 
8 
 

9- 
Laying​ ​hen 
fact​ ​post 

10 
 

11- 
National 
corn​ ​on​ ​the 
cob​ ​day 
post 
 

12- 
National 
Red​ ​Rose 
Day​ ​post 

13- 
Ag​ ​and 
alcohol 

14 

 
15 16- 

national 
fresh 
veggies 
day​ ​post 

17 18- 
post​ ​about 
veggies 

19 
 

20 
 

21- 
Father’s 
day​ ​post 

 
22 
 

23- 
Dairy 
cattle 
facts​ ​post 

24 
 

25- 
Ag​ ​facts 
post 

26- 
Sustainabil
ity​ ​in​ ​Ag 
post 

27- 
Farmer 
Friday​ ​post 

28 

 
29- 
Hamburger 
Talk​ ​about 
beef 

30- 
Memorial 
day 

31     

 
 
 
 



Visuals​ ​Appeal: 
We​ ​advise​ ​keeping​ ​the​ ​profile​ ​pictures​ ​as​ ​the​ ​logo​ ​to​ ​increase​ ​brand​ ​awareness​ ​and​ ​recognition.​ ​We 
would,​ ​however,​ ​like​ ​to​ ​change​ ​out​ ​the​ ​cover​ ​photos​ ​throughout​ ​the​ ​months.​ ​We​ ​have​ ​included​ ​some 
photos​ ​below​ ​with​ ​the​ ​dates​ ​they​ ​should​ ​be​ ​up.  
 

 
 
 
This​ ​cover​ ​photo​ ​should​ ​be​ ​up​ ​for​ ​the​ ​month​ ​of​ ​January. 
 
 
 

 
 
 
This​ ​should​ ​be​ ​up​ ​for​ ​the​ ​month​ ​of​ ​February.​ ​We​ ​chose​ ​roses​ ​because​ ​they​ ​are​ ​a​ ​part​ ​of 
agriculture(horticulture),​ ​and​ ​they​ ​go​ ​along​ ​with​ ​Valentine's​ ​Day. 
 
 
 
 
 



 
 
 

 
 
This​ ​photo​ ​should​ ​be​ ​up​ ​from​ ​March​ ​1-​ ​19.​ ​Beer​ ​is​ ​an​ ​agricultural​ ​product,​ ​and​ ​green​ ​beer​ ​is​ ​a 
tradition​ ​for​ ​St.​ ​Patrick's​ ​day​ ​which​ ​takes​ ​place​ ​in​ ​March. 
 
 
 

 
 



This​ ​image​ ​should​ ​be​ ​up​ ​from​ ​March​ ​20-31.​ ​Easter​ ​2016​ ​is​ ​March​ ​27th,​ ​and​ ​the​ ​dyed​ ​eggs​ ​are 
symbolic​ ​of​ ​easter​ ​and​ ​of​ ​agriculture. 
 
 
 

 
 
This​ ​image​ ​should​ ​be​ ​up​ ​during​ ​the​ ​month​ ​of​ ​April.​ ​It's​ ​a​ ​great​ ​representation​ ​of​ ​spring​ ​while​ ​also 
showing​ ​agriculture.  
 

 
 
This​ ​image​ ​should​ ​be​ ​up​ ​may​ ​1-22.​ ​It​ ​displays​ ​the​ ​growth​ ​that​ ​people​ ​will​ ​see​ ​during​ ​the​ ​spring. 
 
 
 
 
 
 
 



 
 
 

 
This​ ​image​ ​should​ ​be​ ​up​ ​may​ ​23-31​ ​to​ ​honor​ ​those​ ​who​ ​have​ ​served. 
 
 

 
 
This​ ​image​ ​should​ ​be​ ​up​ ​for​ ​the​ ​month​ ​of​ ​june.​ ​It​ ​captures​ ​the​ ​essence​ ​of​ ​summer​ ​harvest.  



 
 
 
Competition/​ ​Inspiration: 
We​ ​encourage​ ​you​ ​to​ ​follow​ ​these​ ​accounts​ ​on​ ​the​ ​social​ ​media​ ​platforms.​ ​These​ ​accounts​ ​will​ ​keep 
you​ ​informed​ ​with​ ​the​ ​industry​ ​and​ ​the​ ​the​ ​different​ ​views​ ​related​ ​to​ ​the​ ​agriculture​ ​industry. 
 
Twitter: Facebook:  
-Agchat -Anti-GMO 
-TxAgPRGuy​ ​​ ​​ ​​ ​​ ​​ ​​ ​​ ​​ ​​ ​​ ​​ ​​ ​​ ​​ ​​ ​​ ​​ ​​ ​​ ​​ ​​ ​​ ​​ ​​ ​​ ​​ ​​ ​​ ​​ ​​ ​​ ​​ ​​ ​​ ​​ ​​ ​​ ​​ ​​ ​​ ​​ ​​ ​​ ​​ ​​ ​​ ​​ ​​ ​​ ​​ ​​ ​​ ​​ ​​ ​​ ​​ ​​ ​​ ​​ ​​ ​​ ​​ ​​ ​​ ​​ ​​ ​​ ​​ ​​ ​​ ​​ ​​ ​​ ​​ ​​ ​​ ​​ ​​ ​​ ​​ ​​ ​​ ​​ ​​ ​-Biodynamic​ ​Agriculture 
-Humane​ ​Society​ ​of​ ​United​ ​States -Agriculture​ ​News 
-growafeast -PETA 
-Julietomascik -Dairy​ ​Carrie 
-FarmBureau -Yonder​ ​Way​ ​Farm 
-FollowFarmer -Animal​ ​Agriculture​ ​Alliance 
-Agriculturecom -Agriculture​ ​Everyday 
-TexasDeptofAg -Ag​ ​101 
-Agri-Pulse -Agriculture​ ​Future​ ​of​ ​America 
-agritalkproduce -House​ ​Agriculture​ ​Committee 
-AgNews -Agriculture​ ​More​ ​Than​ ​Ever 
-agchatfound -Advocates​ ​for​ ​Agriculture 
-USDA -Women,​ ​Food,​ ​&​ ​Agriculture 
network 
-AgricenCo -Texas​ ​Farm​ ​Bureau 
-Women4Ag -I​ ​am​ ​Agriculture​ ​Proud 
-ThankAFarmer -Food​ ​and​ ​Agriculture​ ​Organization 
-TFBAus_Billy -AgricultureImpressions 
-HSUSNews -Humane​ ​society​ ​of​ ​the​ ​United​ ​States 
-peta -Urban​ ​Agriculture 
-TexasFarmBureau -AgWeb.com 
-AgriMarketing -Ag​ ​Mag 
-FarmJournal -U.S.​ ​Department​ ​of​ ​Agriculture 
 
 
 
 
 
 
 
 
 
 
 
 
 



 
 
 
 
Social​ ​Media​ ​Management: 
tools: 
Twitter​ ​Analytics 
https://analytics.twitter.com/user/Agducate/home 
 
Twitter​ ​has​ ​built​ ​in​ ​analytics​ ​that​ ​allows​ ​the​ ​user​ ​to​ ​see​ ​the​ ​demographics,​ ​psychographics​ ​and​ ​other 
characteristics​ ​of​ ​your​ ​audience,​ ​as​ ​well​ ​as​ ​show​ ​Agducate’s​ ​tweet​ ​activity.​ ​It​ ​shows​ ​how​ ​much 
attention​ ​each​ ​tweet​ ​gets​ ​including​ ​retweets,​ ​likes,​ ​and​ ​tweet​ ​impressions.​ ​Analytics​ ​can​ ​also​ ​show 
how​ ​many​ ​people​ ​have​ ​clicked​ ​on​ ​the​ ​Agducate​ ​profile​ ​and​ ​how​ ​many​ ​people​ ​have​ ​followed.​ ​It​ ​can 
be​ ​narrowed​ ​down​ ​and​ ​changed​ ​to​ ​show​ ​different​ ​time​ ​periods​ ​or​ ​an​ ​overall​ ​view​ ​of​ ​the​ ​account. 
How​ ​to:​ ​Log​ ​into​ ​the​ ​Agducate​ ​account​ ​and​ ​click​ ​the​ ​drop​ ​down​ ​menu​ ​button​ ​that​ ​is​ ​to​ ​the​ ​left​ ​of​ ​the 
tweet​ ​button​ ​in​ ​the​ ​top​ ​right​ ​corner.​ ​Then​ ​click​ ​on​ ​analytics.​ ​The​ ​user​ ​will​ ​​ ​then​ ​be​ ​able​ ​to​ ​navigate 
the​ ​bar​ ​at​ ​the​ ​top​ ​to​ ​move​ ​through​ ​‘home’,​ ​‘tweets’,​ ​‘audience’,​ ​etc.  
 
Engagement​ ​recommendations​: 
To​ ​engage​ ​the​ ​audience​ ​ask​ ​questions,​ ​use​ ​pictures,​ ​and​ ​prompts.​ ​In​ ​addition,​ ​use​ ​agriculture​ ​related 
hashtags​ ​(#FarmerFriday,​ ​#AgChat,​ ​#ThankAFarmer,​ ​etc.)​ ​to​ ​interact​ ​with​ ​the​ ​agriculture 
community​ ​on​ ​twitter​ ​to​ ​gain​ ​followers.​ ​It​ ​is​ ​also​ ​important​ ​to​ ​keep​ ​up​ ​with​ ​trending​ ​topics​ ​and 
hashtags​ ​and​ ​incorporate​ ​them​ ​into​ ​the​ ​Agducate​ ​theme​ ​to​ ​capture​ ​our​ ​target​ ​audience​ ​of​ ​18-24​ ​year 
olds​ ​while​ ​staying​ ​true​ ​to​ ​the​ ​mission​ ​of​ ​agriculture​ ​education. 
 
Estimate​ ​time​ ​it​ ​takes​ ​to​ ​manage: 
Planning​ ​the​ ​monthly​ ​calendar​ ​takes​ ​approximately​ ​two​ ​hours​ ​total​ ​after​ ​finding​ ​holidays,​ ​creating 
ideas​ ​and​ ​then​ ​generating​ ​content.​ ​Then​ ​5-15​ ​minutes​ ​every​ ​day​ ​or​ ​so​ ​to​ ​keep​ ​up​ ​with​ ​the​ ​trends, 
answer​ ​any​ ​questions​ ​or​ ​respond​ ​to​ ​any​ ​engagements.  
 
How​ ​to​ ​increase​ ​the​ ​brand: 
To​ ​increase​ ​the​ ​brand,​ ​often​ ​use​ ​the​ ​hashtag​ ​#Agducate​ ​to​ ​turn​ ​the​ ​name​ ​into​ ​a​ ​term,​ ​tag​ ​other 
agriculture​ ​related​ ​accounts​ ​and​ ​remain​ ​an​ ​objective,​ ​respectable​ ​and​ ​honest​ ​source​ ​of​ ​information 
that​ ​the​ ​audience​ ​can​ ​trust. 
 
 
 
 
 
 
 
 
 
 
 

https://analytics.twitter.com/user/Agducate/home


 
 
 
Facebook​ ​Insights 
https://www.facebook.com/Agducate/insights/ 
 
Facebook​ ​also​ ​has​ ​a​ ​built​ ​in​ ​analytics​ ​tool​ ​that​ ​you​ ​can​ ​use​ ​to​ ​monitor​ ​the​ ​account​ ​for​ ​free.​ ​In​ ​the 
insights​ ​tab​ ​you​ ​can​ ​access​ ​information​ ​such​ ​as​ ​a​ ​complete​ ​general​ ​overview​ ​of​ ​the​ ​account,​ ​or​ ​an 
individual​ ​breakdown​ ​of​ ​items​ ​such​ ​as​ ​likes,​ ​reach,​ ​page​ ​views,​ ​and​ ​post.​ ​These​ ​tools​ ​will​ ​be 
essential​ ​in​ ​the​ ​strategy​ ​because​ ​they​ ​will​ ​help​ ​find​ ​prime​ ​posting​ ​times​ ​and​ ​give​ ​information​ ​about 
your​ ​audience’s​ ​engagements​ ​and​ ​preferences​ ​when​ ​it​ ​comes​ ​to​ ​individual​ ​post​ ​planning.​ ​The​ ​tool 
will​ ​allow​ ​you​ ​to​ ​look​ ​at​ ​information​ ​gathered​ ​from​ ​the​ ​entire​ ​time​ ​the​ ​account​ ​has​ ​online,​ ​therefore 
you​ ​can​ ​view​ ​previous​ ​post​ ​and​ ​make​ ​sure​ ​you​ ​are​ ​always​ ​introducing​ ​new​ ​and​ ​interesting 
information.  
How​ ​to:​ ​Log​ ​into​ ​the​ ​Facebook​ ​account,​ ​at​ ​the​ ​top​ ​of​ ​the​ ​page​ ​click​ ​on​ ​the​ ​tab​ ​that​ ​says​ ​insights. 
Once​ ​the​ ​page​ ​loads​ ​on​ ​the​ ​left​ ​side​ ​you​ ​will​ ​see​ ​a​ ​menu​ ​that​ ​will​ ​take​ ​you​ ​to​ ​the​ ​individual​ ​pages 
where​ ​you​ ​can​ ​evaluate​ ​specific​ ​data. 
 
Engagement​ ​Recommendation: 
Creating​ ​maximum​ ​engagement​ ​is​ ​the​ ​goal​ ​of​ ​this​ ​page,​ ​to​ ​do​ ​so​ ​we​ ​recommend​ ​that​ ​you​ ​ask 
questions​ ​that​ ​probe​ ​the​ ​interest​ ​of​ ​our​ ​audience,​ ​and​ ​use​ ​the​ ​audience​ ​responses​ ​to​ ​create​ ​a 
conversation​ ​around​ ​the​ ​topic.​ ​With​ ​that​ ​being​ ​said​ ​we​ ​would​ ​like​ ​you​ ​to​ ​take​ ​time​ ​to​ ​include 
trending​ ​topics​ ​that​ ​may​ ​or​ ​may​ ​not​ ​directly​ ​tie​ ​to​ ​agriculture,​ ​by​ ​doing​ ​this​ ​you​ ​stay​ ​connected​ ​with 
the​ ​18-24​ ​year​ ​old​ ​audience.​ ​​ ​Being​ ​involved​ ​with​ ​other​ ​agricultural​ ​pages​ ​is​ ​also​ ​very​ ​important,​ ​we 
recommend​ ​that​ ​you​ ​actively​ ​participate​ ​in​ ​the​ ​discussions​ ​that​ ​those​ ​pages​ ​hold,​ ​and​ ​tag​ ​them​ ​in 
several​ ​post​ ​of​ ​your​ ​own​ ​so​ ​that​ ​they​ ​feel​ ​invited​ ​to​ ​contribute​ ​to​ ​your​ ​post. 
 
Estimated​ ​time​ ​to​ ​manage: 
To​ ​make​ ​the​ ​most​ ​of​ ​your​ ​time​ ​we​ ​would​ ​encourage​ ​you​ ​to​ ​make​ ​a​ ​content​ ​calendar​ ​for​ ​each​ ​month. 
Creating​ ​a​ ​content​ ​calendar​ ​for​ ​the​ ​whole​ ​month​ ​takes​ ​approximately​ ​1-2​ ​hours,​ ​and​ ​once​ ​the​ ​content 
calendar​ ​is​ ​made​ ​you​ ​will​ ​have​ ​all​ ​the​ ​post​ ​planned​ ​for​ ​the​ ​month.​ ​Daily​ ​management​ ​of​ ​the​ ​content 
takes​ ​5-20​ ​minutes,​ ​this​ ​time​ ​includes​ ​posting​ ​everyday​ ​updates​ ​as​ ​well​ ​as​ ​interacting​ ​with​ ​the 
followers​ ​and​ ​answering​ ​questions​ ​they​ ​may​ ​have​ ​on​ ​the​ ​topics.  
 
How​ ​to​ ​increase​ ​the​ ​brand: 
Interaction​ ​with​ ​page​ ​followers​ ​as​ ​well​ ​as​ ​other​ ​brands​ ​within​ ​the​ ​industry​ ​is​ ​the​ ​best​ ​way​ ​to​ ​gain 
recognition.​ ​When​ ​creating​ ​content​ ​we​ ​encourage​ ​you​ ​to​ ​make​ ​every​ ​post​ ​age​ ​friendly,​ ​and​ ​to​ ​take 
the​ ​time​ ​to​ ​participate​ ​in​ ​other​ ​pages​ ​discussions​ ​as​ ​well.  
 
 
 
 
 
 
 

https://www.facebook.com/Agducate/insights/


 
 
 
 
 
Feature​ ​Story 

Agducation:​ ​A​ ​Very​ ​Important​ ​Future 

Agriculture​ ​is​ ​often​ ​overlooked​ ​as​ ​an​ ​important​ ​factor​ ​of​ ​our​ ​society​ ​because​ ​it​ ​is​ ​seen​ ​only​ ​as 

farming​ ​or​ ​ranching​ ​said​ ​Rodney​ ​Schmalriede,​ ​4​th​​ ​generation​ ​farmer,​ ​and​ ​President​ ​of​ ​McLennan 

County​ ​Farm​ ​Bureau​ ​. 

Farming​ ​is​ ​much​ ​more​ ​than​ ​what​ ​society​ ​views​ ​it​ ​as.​ ​If​ ​you​ ​eat​ ​food,​ ​wear​ ​clothes,​ ​or​ ​drive​ ​a​ ​car, 

you​ ​are​ ​involved​ ​in​ ​agriculture. 

People​ ​are​ ​also​ ​widely​ ​misinformed​ ​or​ ​under​ ​informed​ ​about​ ​agriculture.​ ​There​ ​are​ ​people​ ​who​ ​are 

against​ ​GMO’s​ ​but​ ​for​ ​reasons​ ​that​ ​are​ ​not​ ​scientifically​ ​proven,​ ​Schmalriede​ ​said. 

What​ ​people​ ​need​ ​to​ ​understand​ ​is​ ​that​ ​it​ ​is​ ​not​ ​realistic​ ​to​ ​feed​ ​our​ ​whole​ ​world​ ​with​ ​only 

non-GMO,​ ​and​ ​organic​ ​food​ ​products​ ​Schmalriede​ ​said. 

Students​ ​should​ ​be​ ​more​ ​informed​ ​about​ ​agriculture​ ​so​ ​that​ ​we​ ​can​ ​tackle​ ​issues​ ​that​ ​arise​ ​in 

agriculture,​ ​and​ ​work​ ​together​ ​to​ ​solve​ ​them​ ​while​ ​feeding​ ​our​ ​world,​ ​Schmalriede​ ​said. 

“They​ ​(students)​ ​are​ ​voting,​ ​they​ ​are​ ​consumers,​ ​they​ ​are​ ​the​ ​next​ ​politicians​ ​and​ ​leaders.” 

Schmalriede​ ​said.​ ​They​ ​need​ ​to​ ​know​ ​so​ ​that​ ​they​ ​will​ ​make​ ​an​ ​​ ​informed​ ​decision,​ ​not​ ​a​ ​perceived 

idea.” 

By​ ​2050,​ ​our​ ​world​ ​population​ ​is​ ​projected​ ​to​ ​increase​ ​to​ ​9​ ​billion.​ ​Our​ ​food​ ​supply​ ​will​ ​need​ ​to 

double​ ​to​ ​accommodate​ ​this​ ​population​ ​increase,​ ​according​ ​to​ ​the​ ​Food​ ​and​ ​Agriculture 

Organization​ ​of​ ​the​ ​United​ ​Nations. 



The​ ​food​ ​and​ ​fiber​ ​industry​ ​keeps​ ​our​ ​economy​ ​afloat,​ ​a​ ​roof​ ​over​ ​our​ ​heads,​ ​food​ ​​ ​in​ ​our​ ​stomachs, 

and​ ​clothes​ ​on​ ​our​ ​backs.​ ​That​ ​is​ ​why​ ​it​ ​is​ ​crucial​ ​that​ ​we​ ​educate​ ​our​ ​youth​ ​about​ ​the​ ​importance​ ​of 

agriculture​ ​Schmalriede​ ​said. 

“This​ ​industry​ ​chose​ ​me.”​ ​Schmalriede​ ​said.​ ​There​ ​are​ ​days​ ​when​ ​I’m​ ​totally​ ​frustrated,​ ​but​ ​when​ ​I 

look​ ​at​ ​my​ ​past​ ​I​ ​realize​ ​that​ ​this​ ​is​ ​what​ ​I​ ​was​ ​meant​ ​to​ ​do,​ ​and​ ​I​ ​love​ ​it.” 

 


